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Notable Astrobiology Outreach Efforts:  Astro-
biology, the search for life in the Universe, hopes to 
answer one of humanities fundamental questions: Are 
we alone in the Universe? Such a highly engaging sub-
ject deserves highly engaging outreach. Here, we pre-
sent three ‘off the beaten path’ outreach efforts which 
stand out from typical informal outreach efforts to 
date. These are: Space in Your Face!, Urania, and Life 
Out There, (with Dr’s David Grinspoon, Ka Chun Yu, 
and the House Band of the Universe).  

Space in Your Face!: Space in Your Face! is a 
humorous and over-the-top seasonal Astrobiology out-
reach event, curated by Julia DeMarines, held in Den-
ver, Colorado. Starting in February of 2012, Space in 
Your Face!, has become a collaborative effort leverag-
ing Denver’s talented art community, as well as the 
local scientific community including the nearby city of 
Boulder. Each two-hour event is organized around a 
common space-related topic. The format varies from 
event to event, but typically includes a guest speaker, a 

short lecture, one or 
more comical skits (such 
as ‘Getting to Know 
Uranus’), and space 
cover songs/raps. Events 
end with a quiz offering 
prizes for correct an-

swers, promoting retention, and often a post evaluation 
is executed. The target audience is young adults and 
the average number of attendees per event is 25.  

Urania: Named after the Greek muse of Astrono-
my, Urania is an innovative learning tool and a sturdy 
piece of urban art designed to aid in teaching children 
and adults a way of understanding the night 
sky. Urania is essentially a large naked planetarium 
which shows the ecliptic plane during the equinox and 
the solstices, (as 
seen in the image 
to the right), and 
currently in devel-
opmental stage 
and pending grant 
approval for com-
pletion. Both 
Space in Your 
Face! and Urania 

are projects under the Blue Marble Space initiative 
called Distant Vantage Media Labs.   

Life Out There: Life Out There brings art, visu-
als, science, and funk together. Take one part high def-
inition digital planetarium graphics, one 
part psychedelic funk band (the Denver based House 
Band of The Universe), add in a sound engineer, and 
two scientists with a passion for outreach and visuali-
zations (Grinspoon and Yu), mix well under a planetar-

ium dome and 
you’ve got Life 
Out There! 
The concept of 
Life Out There 
came to fruition 
in 2008 as part 
of a NASA As-
trobiology Edu-
cation and Out-

reach grant at the Denver Museum of Nature & Sci-
ence, pertaining to the Astrobiology of Titan. Since its 
inception, 11 sold out shows have been played. Prior to 
the first shows in 2009, held at the museum's Gates 
Planetarium, Life Out There was put through in-house 
testing in 2008. Early post evaluation surveys over-
whelmingly indicated that Life Out There met its edu-
cational goals of: raising awareness of Astrobiology, 
Titan content learning, and general increases in scien-
tific interest [1]. These successes were echoed in future 
events at Gates Planetarium (2009, 2011), Jackson 
Hole, WY (2013), and finally, a NAI E/PO funded tour 
in 2014 (two shows in both Washington D.C. and Chi-
cago, IL).  

Post evaluations, and enthusiastic audience feed-
back from the later shows strongly suggest future 
shows will be equally successful and could be financed 
via ticket sales, even with minimal advertising [1]. 
Currently, Life Out There can be performed with any 
dome or screen that supports Uniview technology, and 
is being adapted for use with other dome technologies, 
such as Sky-Skan’s Digital Sky [1].  
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Additional Information: www.distantvantage.org  
www.facebook.com/HouseBandoftheUniverse 

All photos and images courtesy of Julia and DVML. 

7792.pdfAstrobiology Science Conference 2015 (2015)


